


















































































































































































































































Feotnotes to Table L

it is

hift activities to the Msll,
in ney

Although {t is likely that some tourists s 2
r ed to that shift will resul

expected that much of the expenditures
incremental income to the state.

Out of state convention delegates plus 8U% of amussment end retail tourists,

2% of amusement and retail tourists. ‘

0% of amusement and restail tourists,

£00,000 new delegates & 3.5 days = 4 ¢licks,

Cut of state retall visftors = 3.4 million, Allocated s0%, '30%, 10X to ths thrs
colums. ,

Gy the basls of 6 million visitors with smusement as primary purpose, 2,13 miilion
»3ill be cut-gf-state.

600,000 @ 3,5 days & $150.

Sefer to June report for calculstion, Includes no provision for away-from-site
expﬁnditures by out-of-state visitors and therefors may understate imcoume impact 1o
state.

Excludes $29.5 millicn atiributed to svoided out-of-state expenditurss by Mindesots
residents,

y 11
t ¢

ma
els

- Excludes Indirect Income generated by new tourism activity and #import substitution®

sffeet of svoided out-of-state expenditures by Mirmesota residents,

(m-site hotel capacity is fer short of new tourdism-induced requirements. Hotel
rsvenues besed on 2,000 room & 75% utilization @ $10C per room night § 365 cays per
¥Z4ar,

Mogt of revenues accruing to convention facility will be derived from event
organizers, No provisien has besn made for these receipts in the incoms impact to
Based on distribution of c0%, 30%, 10% to thrse tourist categories.

Based on 2,13 million cut~gf-state visitors & $15 per mall visit, Allocuted 0%,
F%, 10% to three tourist categories,

Rasidual convention-related expsnditures net of om~site hotel receipts plus BO¥ of
oit-site smussment-related expenditures net of footnote 17,

0% of off-site amusement-related expenditures, net of footnote 17.

Assumss $2.00 spent off-site by tourists shifting from other astivities,
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Table 2
Receipts (millicns 1985%)

Net Mall Induced Recsipts

S o e Attty g U Y, T YD NP Y S S U Wy e - S 1) R P Vo A, Sl s 0 S S e TS S

Total Remalindsr
n-Site n-Site Bloonington HMetro of State Total
Qut~0f~State® Resldents
Visitnrs

Hotzd 34.8 54,8 - - - -

Convention - - - - - - -

Retzil 1,200.0¢ 425,0 - - - -

fmuzement $0.0 32,07 29.58 - - - -

Ditect T,%%4.6 511,58 29.5 158, gh 250, 74 62,5 \O5L.0

Ingdizact 315,3%

Total 1565,3

3. Ses Tadle 1, footnoie 1,

b, See Tahle 1, foptnote n.

- % gillien sq.ft. & $300/s0. 7. The latier fieure is consistent with West Edmonton
?a;l estimgtes angd the oerrormence of the betier super-regionegl shouplng centers in
= 1,5, '

g, & a% lion visitors @ 515 each.

. Includes raceipts of tourists shifting from other activities, It is assumed that
:re'apt1v1t‘e° roplaﬂed imply low fourism sxpenditurss and that much of the

ﬂj ID

3

g

ey

F W
»
i w
L’

nditures will comprige incremental income to the
Tt to Pootnote 0, Table 1,
mes entire
esota

state,

net income benafits related to avolded cut-of-state expenditures by

residents seorues to Mall,

, Insl iwles 60% of net convention income ($315 Tilllbﬁ) léss ancunt spent on-site
{£34,86 million) plus one~quarter of amusement income exclusive of or-site receiptls,
L. Includes 40X of net convention income, plus one~half of smusement income exclusive
. of on-site receipts.
1. Imeludes one-guarter of amusement income exciusive of onwsite repeipts,
K. indirect lncome multiplier of 0,3.
Sorow:  Michols fpplied Management
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Yeble 3

Mall of America - Employment Generation Estimstes

det Expenditure
Botivity Generated Employment
by Mell Tourism at the Mall

Oross Expenditure
Aotivity Cenersted

by Mall Tourdsm Met Employment

Functions Furctiens of America o Mimnescia
(gmillions) (3mallicns) {(FTz) {FiE)

Hotel - 2,0008 -

Corwention Azua 3150 "740h 5,645

Retail ,2000 4258 13, 3304 4,722

Pmussment 3&10 311f 2,000, 5,9900

Oftics - - 3,300 -

Smatinbrmecletrphr O —r—

Totsl Direct $2,001 31,051 27,370 16,357

Total Indirect 13,0860

Total 29,443

3, 800,000 € 3.5 days & ¢i5& Excludes expenditurss by convenilion orgardzers.

B, & ﬁ;lilon si.Tt. & $300. Exeludes off-site sxpendiiures by ou Ut-afastats tourists
“s;tinq the ma,l

c. =Bassd on 6 million visitors. Oxigin of visitors 0-30 miles, 50%, 50~100 milgs, 15%;
106-200 miles, lO%; more than 200 miles, 25%. Expsnditures per Jav $17, ﬁ&‘, “?D;
ard $89 Tes pectively, One incremental day assumed for all visitors vffhin 200 mile

- redius, two geys for visitors beyond 200 miles,

d, &55,000 @ 3.5 days & 5150

e. Eetail sales atiridbutable to out- of-siate residents, Includes no provision for
off-site transportation, acconmodation, food service, and other expenditures by
cut~of~state residents

£, Hst of redistribution 6f state nousshold expenditures. (nly s pertion of thesz net
gxpeniditures aonrus to Mall of America.

g. 1 FTE per “ot°i Toom,

h., =stimste, ucse on examination of other convention facilities,

L. scd on $1.2 billion in sales, 350,000 racsipts per amployse.

i, urm;lllcn vieltors & 315 per visit, 'Salas pes empl se $45,000

K. Zmillion sqg,ft. & 215 sg.ft. per employse. :

L, ™=t ponvention-related fuuame of $3215 million sllocated as follows: 28.7% rstail,
$1.3% services. Assumed rsceipis per employes, $90, LCO and $45,000, respsctively,

m. §ased on net ratail salss of 3425 mﬁlli.\. A= sumﬁﬁ sgles per employee, $80,000,

W 3311 million net income allocated approximatsly as follows: amusement $49.2
million; retail $85.0 million; Dthe $l,,c, nxil;or. Receipis peT employes sssumed
for the three categories: 345,000, $90,000, $45,000, respectively.

®. Assuming employment multiplier of 0.8, Dr“D and Metropelitan Council have applied
figures of 0.6 and 1.0, respectively, A figure of 1.0 was used In esrlier Michols

report

wourcs: Michols

-

Brplled Management
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Question 4;

Respense:

A series of survey summaries prepared by R.¥.
Urban Consultants have been supplisd to the
Council, We would like to get coples of the
survey furms used, a deseription of the survey
methodology used, and printouts of the raw gata,

The survey methodology involved intsrviewing (ie.
intercepting) s totzl of 1,294 individuals present
In the mell during the period August 3 to 3,

1385, These individuals were randomly selucted by
the interviewers without any stratification or
quotas set,

The survey responses were keyed into an IBM-FC and
anglyzed using programs developed by R.#. Urban
Consultants, These programs produced the
tabulation printouts (provided sarlier) oirectly;
hence, no "raw" printouts ecan be provided., Cepies
of the questionnaires will be forwsrded to the
Council in the near future,

Source: Nichols fpplied Manacement
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MEHOIS APRLED
MANAGEMENT

120 A £. LaPgs Bulictng, 10130 - 103 Strsel, Ecmonton, Alberts TSJ NS Telentions (403} 424-0091  Telex 037-2045

Octzher 18, 1385

Mr, Rcbert Hoffmen .
Larkin, Hoffmen, Oaly & Uindgren

7500 Xarxes Averye S.

Blocmington, Minnesots 53451

ear Bob:
Res Metrocoalitan Councdl Informetion Requssts

Enclossd are further responses to the footnote questions in
Tables 1. te 3 of the Hetropolifan Courcdl lsttar., I believe
the unenswersd footnotss are coversd in the datms to the
tables sent to you earlier.

Covicusly, 1P we've misssd enswering eny questions, the é&etro
Conetl or your staff can csll us by tzlephone,

We sre moving on to the other arsas. of rssearch and hope o
begin sendirg our arslyses io you early next wesk.

It would be helpful to me, in terms of my own scheduling, if
you could indicate whether I might be required to de in
gtiencance in Minnesata. in the future, end st what approximate

Yours yaTy truly,.

QQ‘/ Petar C. Mlchols

PaTiner
PCNALY
Enes.

3-6




Metropolitan Councll Requests For Information
~all of fmerica Froject-

Notes to Table 1

Questicn: what is the basis for the touxist estimaies?

Respensas 1. Convention

2. Amusement

3, Retail

3 2xamined exlsting convention
getivity in Minnesots and Twin
Cities, and the current
penstration of the “onvant.m
markat.

» raviewed activity levels cf other
salectad convention facilities,

s baszd on above, assassed the
potential market captuze for the
pmpcsed facility, recognizing the
unique marketing features of tha
Mall aof Americs.

e reviswed atiendance of major
amnusement and theme patks in North
America, snd of other attractions
in Minnesots.

@ raviewed availsble tourism dala
pertaining. to West Ecmonton Mall.

¢ analyzed visitor g»eegr&ﬁic
distributicn of salscted tourism
facilities and events,

¢ judcmental extrspolation of
visitor draw to the Mall of
America, with corsi@ratim for

the population sizs

distributicn of the ragicn, the
uniguenaess and year-rcound naturs
of the Triple Five facility, ard
the complementary naturs of the
adjacent retail and convention
facilitiss,

@ reviewed available visitor and

g:immtu;e gata for West Ecmonton
1.

& gxamined regional market potentisl
in the Twin Cities, Hipmesota, and
out~0f-stats arsas.

2 estimated toital retail sales
potential Por the fecility.

g disaggragaied sales by gecgrephic
grsa,

s divided sales for ezch geogrephic
’r=2a by asgtl n‘agaﬁ salss per
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Question:

Response:

Where will the tourists come from?

The visitor figures proviced are shown in terms of
both in-statez and cut-ofwstate tourists., The
latter estimates haye not been further

disaggregatad by ordgin.

¥e would sxpect the majority of aut-of-state
visitors to be drawn from traditicnal souzces of
tourism and primarily from the mid-west statss,
Probably iIn the orger of two-thirds to
three~quarters of cut-of-stats visitors will
origirate from within g 300-mile racdius of
8loomington. However, the world-scele natuwrs of
the Mall of Americz and the sttendant merketing
promation will servs to extend the geographic
Teach of tourists to Mimnesota.
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Question: %11l they spend differently depending on where
they come frome

Response: Tre analysis assumes the following expaﬁﬁitura
pattarns for the vizitors to the retail and
grussment. components:

Total
‘ Experditures visitor-
Amssement Per Yisitor-{Oay Days
0-50 miles from Bloomingtocn 817 1 day
50-100 miles from Bloomirgton $50 -1 cay
100=200 miles from Bloomington 375 1 day
More: than 200 miles from
Blsomington : $80 2 days
Ratail.
Inestate tourists (50-200 miles ‘
from 8loemington) 350 per visitd
Out-afestate tourists 8125 per visite

Informaticn availabla from suzveys carried cut at
West Edmonton Mzll does not provide sufficisnt
detsil to ascartain statistical differemcss in
spending for various tourist origins. Howsver, on
the Dasis of these surveys, It is evident that
total cn-sitez tourist spending sxcesds that of
local-ares visitors by 50% to 100% ang that
off-sites spending of Mall tourists exceeds that of
local residents by a factor of roughly 3.5 to 5.0,

8. Expenditurss st the Mall of America sits. Mo provision
included for off-site sxpenditures.
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Question: tne of our asstmptions 1s that rew cut-of-state
tourists angd cut-gf-state tourists spending an
axtra. ey goecount for the nmet new expenditurss to
Minnesota. Is that correct?

Responae! The allocgtion af net new expenditurss to
Minnesota is as follows:

TJourists (5 millions)
Mew spending by outeof-state

convention delegatss 315.0
Hew retail spengding by oui-of-stats

visitors 425,0

Mew spending by amusement-oriented
out-of-state visitors

“ebaning o s In Mmesotat 2810
Subwtotal TR %
MNorTouirists
Avaided cut~of-state expendifures

by Mirnesota residsnis 23.5
Totel Nt Ofzeot Ependituzes .

a) Tourists mers thsn 200 miles from Sloomington are assumed
to sperd two incremental ceys in Mimnesota.




Notes to Table 2

@uastions

Responsa:

what era your estimates ss to the potential for
growth In rdceipts to Mimnesota without the
tourist sxpenditures to be inducsd by the Msll?
what are your relsted assumptions for pepulation,
household, and personal income growth rate?

No macro~economic projsctions of sctivity for the
Statz of Minnesota have been carried cut,

However, the ccnsultants are currently raviewing
the cutlodk for restail sales activity in the Metro
ares angd the Stats, o the basds of historicel

in retail sales (constant and currsnt
gollars) and population, On the basis of
avallables data, it is oux understanding that real
retail sales in Mimnesota aver the psriods
1572-1984, and 1580-1988 have increased by about
3,4% and 5,8% anmually. Retail sales (again in

- real temms) for ths Minmespolis-Sh. Paul S484 have

imrezsedz 3.4% anmually over the pericd 1980 to
1984, tion growth projactions for the nime
cocuntisgs in the metropolitsn ares prepared by the
Minnesota State Cemograchy Unit corvert to anmual

g_mm rates of 0.84% for the psricd 1980 to
. The consultamis expect to relate historical

incrzases in retail ssles per czpita (in rxal

tamms) to those population growth rates to yisld

gggijected ratail sales expressed in constant
ars, .
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Question: #hat are. the sales per square foot assumptions (
SIC) used to celcylats the total on-site raceiptgg

Responges An overall figurs of $300 sales per square foot
has. been assumed for the shopping mell. The
flgure Is based in part on the experience of Yest
Edmonton Mall and other super-regional mells, end
the market potential of the Mirmescta region,

The ratall spsce distribution by detalled SIC is
belrg re~gxamined but realizshle sales pET SqUaTS
foot (GLA) by SIC ars shown below.

Sales Per
SIC MJ, SIC MAXR GROLP Souars Foot ($)
52 Building mgterisls 21,08
53 General merchardisze - 255.24
stores
34 Food stores 480,18
55 Autemotive dealers 275,21
and gas
36 Ppparel. and 338.28
accessory stores :
57 Furniturs, home 383.64
furnishings &
equipment
58 Fating and drinking 358,93
places
59 Miscellaneous 07,47
retall
72 Pesrsonal services 321.52
73 Business sarvices 333.88
78 Motion pictures 83,81
79 Amygement and 113,86
recreation
sarvicas
80 Health services © 304,96
&8s Mizc. services 2,322.%98
{travel agancies)
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